TIME: 2v, Hours

Paper / Subject Code: 88703 / Business Intellitgenc
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N.B.: (1) All questions are compulsory. ~

~

o

(2) Make suitable assumptions wherever necessary and state the assumptions

(3) Answers 10 the Same question must be written together.

(4) Numbers to (e right indicate marks.

(5) Draw neat labeled diagrams Wherever necessary.
(6) Use of Non-programmable calctlators is allowed.

’
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Total Marks: 75

made.

L Attempt any three of the .I'ollowiqg: , / 15
3. Define businegs ir]t‘elji\gence? Ex’p‘l;lin arclligéélure of;hc'«business_;‘int’elligencg:4" )
b.  What is decisio(p:ﬁupporr system (DSS)? What a;é':lhé factqr_‘s'iihat affeggi‘dlle dcgrcé of
success of a D§Sf L _ﬁ K 3 o , :“\ y
¢.  Describe ljxe;:."-ﬁhases in\@é devek_)gﬁ‘ent ofa Q;c.éisiou suggé'n systerﬂrfé(.lw)SS).
d Enumg{a?approzfcélgto the ‘d\gé‘i's-ion-mhafglinﬁé proce‘s_‘s,‘\* ‘ :\; -
¢ Explain main components of the main ,ct_miponcntfs :bf a busiggsfs'intcllig@;éé system_ ‘
f thE‘ns systglpt? \Wnte the role of a clbséd cyc’l‘c: marketing system w:th\}'ecdback effects
F%f* Attetg_gtslzng rhrie\\bf the fogo_jﬁng: »..k ;\\;\" nﬁ v 3_ ‘Q R 1
M~a Ex plain the con\(iept of magtb:'ematical» Tﬁdels acc'o\g\ding to thg{g‘characteﬁr'j_sﬂcg .
N 'pj:c')”babilistirghaturc, temporal dime{1§ion. o < &
] b.‘ ,:;bescribc\,c!}f:ferent alpﬁli’éationslgﬂgata Mi;liéé. ’n—f?. \:-:' "\;‘
,C‘HC ‘ Comp{i‘g'incoma(gfté; noisy,_pﬁﬁconsistf'n(t\c/iata. ) 8N ,._\:—" .%\\ !
. 4. Enutfierate basi¢"data mining tasks ilgg;?éils. :;- | A e
" i vE;;;Slain dam;élémsing?\iiihy is dafa éieansin‘g\jﬁiportant‘ for data migfx;éé
f. ;{:'Differegtiig betweexjfsﬁpcrvis‘c\dt‘and unsupé;viscd Jcaq;i;xg. \
o3 A:l:templ anlz\‘lllvrree of ll:p -IOIIO‘VIﬁgi';' -:_x_ o 15
a.  -Explain Tq?fdnomy orf:‘?lassiﬁcagf@—model. R >
b. - %xplaiq__thé concepﬁt\'c‘)ka-means'fa!/gorilhn} fdrClusterﬁin
o Des_c[’i(be in delajj§ support yéctor machines
o) d. Wﬁle/aboul different Taxdnomies ofelustering methods,
A ,.jbiffcrenlibﬂlc“between Partitioning ’xﬁelhod and Hierarchical method.
f,’:f Explain the conce’plﬁof agglomerative and-divisive hierarchical methods,



e.P Kk Comparb and contrast between Aruﬁcnal Infelhgenqe\\'ersus Natural Intelhgence
’_ A
‘*f Wule dlfferent areas of experl syslems ' A \i' ) o\ ;
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Attempt any three of the following:

What is relational marketing? Write motivations & objcctives of relational marketing.

Explain types of data feeding a data mart of relational marketing analysis.
Describe the term Market Basket Analysis..
Describe in details optlmlzallon models fof logistics planning.
What is supply Chain opumlzallon? Exphm in brief.
What is the role of cross cfﬁciencyl‘analysis and i/irmal input and virtual output in
identification ofgood'operaling_(praclices?‘_, ) \

‘.x} .

Attempt any. three ofthe followmg \ - -‘;

N

Describe how Al and mtelllgenl ageﬁts support knowledge managemenl Relate XML to “ ,

knowledge manag@wnl and knowledge pqrtals ~ S A w .
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Deﬁne 1. Data” 2. Informatxon3 Knowledge /": < \ﬂ
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Descnbe knqwledge management acgvmes n detalls

\

:‘Descnbe indetails the Process and Practice Approaches to Knowledgc Management
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