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Note: 1) All questions are compulsory.
2) Figures to the right indicate full marks

Q1.A Choose the right answer (Any eight) SRS : e
1 management means mamtammg basuc requxred stocks to fulﬂt consumer :

demands.

a. Inventory b.store c.category d. Retail
2 Electronic retailing permits S

merchandising

3 Retail management comprises of
consumer. 3

a. partofa busmess d;stnct /.freestandang C. shoppmg centre d. hypermarket

6 has used 15th August and 26th January as days for giant sales.

3, Pantaloons Bng Bazaar" ¢ b: mart o Walmaft

7 products enjey pop dty and generate lot of sales in a short span of time
and later 80 out of fashion
a. fad B, category Killers {
8 oo i refers to the__de gn on an. envuronment through visual communication,
.. Aighits;’ ‘colour, scent etc. . : g

a theme b. v;suai merchand

’He"ty d. asso)rtment‘"

g C. p?!'enegram d. atmospherics
nfgrm-“‘th‘e customers about the products, offers and

In a retall store, > .

:;-73 ma"nagersw b ﬁxtures C. mannequms d. signage
' : refer to 't goods or merchandise kept on the premises of a store

; State whether the followmg statements are True or False (Any Seven) 7
’ Y‘Klrana sto es are an exampIe of unorganized retailing.

3 ,Electron c,»SheIf Label is a technological method used for preventing shophftmg at the
exit of retail stores.

The' overnment of India has allowed FDI in retail sector.

Rangeo merchandlse does not influence Retail Management.
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6 Bar code is a series of parallel vertical lines that can be read by bar.code: stannefs :
7 Variety means types of categories and assortment means vaneus n:ems of categorles ’

8 The word ‘retail’ is derived from a French word ‘retaillier’ which means to break
bulk’.
9 199, T599 are a type of multi-unit pricing strategy. o ’
10 The process of CRM empbhasizes on building relationship with customer,

a. Explain the significance of organized retail.
b. Explain the non-store based retail formats.
(OR) , : ;
¢ Discuss the factors responsible for the growth oforgamzed retad in lndla‘.f““lﬂf
d What is e-tailing? Explain the advantages and Ilmrcatlons of the same Sals

a Explain the factors influencing: retaif“shoppérs

b Discuss the four customer retenthn approaches ‘
7 {OR)

¢ Explain the steps in developmg retanl strategy

d Discuss the changing proﬁle of retalf shopper ‘

Explam_the categanes of pnvate label brands

b Explain the process of merchandlse planmng
; (OR}

c
d

Q5.a .Ex lain t pc s of a retail stcre manager
b Expl’am the tools used for vnsual merchandxsmg

= SR (oR)
P Short Nates (Any three) N

and " ’b:cam 5 Brand Asset Va!uator
i 1 | tlopStn retail”
G Y of Re a,rlOperat:on
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