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Duration: 2.5 Hrs.
Q.1A) Sclect the correct option; (Any 8 out of 10)

IR 18 not i strength of magazine
a) shelf-life
b) inherent design flexibility
¢) deadline flexibility
d) quality reproduction
2. Clutter is defined as
a) A faulty broadband-c connecllon

b) Coarse paper stock R N e
c) An overabun,d‘ance of me'\s\gaAges f:' -.',\\"
d) A promo{io;z\ll tool ,‘:‘\: ‘L ,,:,\-‘T‘

3. Reachis dcf]ncd as ¢ 3
‘a) Insuﬂ:c:ent exposure {0 lhe larget audlcnce 4

b) The Number of times a. reader is exposed toa messagc

c) The total number of, duphcated exposures
A

d) The tolal number ofundupllca(ed exposures

- derermmmg where and when to p]dCC adverhscmenfs"

a) Media Stralcgy , N
' b) Media Mix
c¢) Media Scheduling
d) Media Buyjog
5. A media plah‘\is typically developed based on: ‘
a) Creatjve Excculmn
b) Brand Reputalmn
¢) Marketing Objectives
d) Market Valuation

6. Media buying involves:
a) Ncbolmlmg prices with. mcdm vendoxs

b) Selecting the most suitable media channels
¢) Developing creative advertisements

d) Evaluating campaign effectiveness
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Wlnch oflhe followmg isa key component ofmedla planning that involves only with
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7. Whatterm refers to the cost of reaching one thousand individuals with an advertising
messipe?
a) Cost per Click
b) Cost per Exposure
¢) Cost per Interaction
d) CPM

8. The process of analyzing the effectiveness of media campaigns and making
adjustments for improvement is known as;
a) Media Assessment
b) Media Eyg‘lualion
c) MediaMénitoring : q : ,
d) Mcdm Analysxs A - -

N

9. The tolal numbex of times an adverusemcnt Is seen by the target audncnceqs mcasurcd

by o X & - ~ X
a) Advg:t\is‘ihg Ilnprcssi-ons S : < -
- b) Media Exposure ' “ _

c) Advertising-Fréquency : , . N oy - )

d) MediaReach < N QN

10: Which lcqn refers to the comprchensxvc slralcgy outlmmg where and when

< advcmsemcn!s w1ll be placedYo achjcvc marketmg objectlves"

.
— .1 ol —
. &F ‘

a) - AdvenlslnlgBlucprlnl~

b) Media Slrategy : - 7 ~ . 7
~¢) Audience Targeting
d) Markel Analys;s »

™

—Q 1B) Mafch the column (.my 7-out of 10).; | : 07 marks
CPM A- VMcasurmg the cffectlvcness Method
,'C;)ntinuily B Emerging media* opllon
32| IRS : C | Opportunity to see
~ Clutter in outdoor D |"Measuring brand and category index
.fréqucncy +E | Gross iiﬁprcssion N B
-} GI F | Number of times an ad is repeated in a given
_period of time
Diary method ) N G’ | When too many hoardings are placed next to
cach other
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N 8_* mi B Nl _(_u—srpu thousand-
_L Mobile advertisement in India | | | Indian readership survey
10 [oTs - 17 "'When an ad runs in the media for a long time
] without any gap
Q.2a) Explain with examples the factors affecting media planning decisions. 08 marks
Q.2b) Who is a media planner? What arc the role and functions of a media planncr? 07 marks
OR
Q.2¢) “Media planning is not free from challenges.” - Elaborate 08 marks
Q.2d) What is media research? Explain any two sources ol media research. 07 marks
Q.3a) Explain the advqnta;,cs and llmllallons ofNeWSpapcrs asa mcdla 08 marks
Q.3b) Whatj ‘1s ‘media strategy? Why‘ls medla suategy needéd? »\‘S ‘ 'Ol‘lﬁmarks
\ “OR » a
Q.3c) _Explam wnth example any two type ofout of Home (OOH) medla 08 ma}'ks
Q.3d) Explam any three New media ofadvertlsng wnh its merits and demerlts 07 marks
'Q.4a) What is media budget? What are the: factora affectmg the medla budget? 08 marks
| Q.4b) ‘What is mcd1a schedulmg" Explam any thrccmcdm schedulmg strategy 07 marks
;:‘ , | OR_
AQ.Ac) What is media buymg" What arc the mam ObJeC[lVCS of medla buymg? 08 marks
A Q.4d) What are the~faclors affecting your medm schedulmg straleglcs " 07 marks
Q.Sa) EX])ldlﬂ llu, lmpOl’ldnCC of rcach and ﬁequency in the media muasunment process.
| 08marks
'Q.5b) What are lelcwsnon metrics? How are they useful in evaluating the effectiveness of a
07 marks

TV ad?

Q.5c) Write short notes on any three of the following: (5 marks each)

53138

OR.

15 marks

Radio as a Media

Features.of Media ‘

ABC (Audit Bureau of Circulation)
Transit Media™ :

BDI and CDI

L LW
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