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Q-1. A. Fill in the blanks choosmg the correet alternatlves. (Any 8) (8)

1. Non-profit orgamzatlon are: éommonlv known as (Non _‘*
Government Orgamsatlon “Non Corporation org"mlzatlon, Pubhc
organization, Govemment organlzahon) .

2. is a systematic process of: decndmg key dec1snon foran:

organization to thrive successfully in the future years. (HRM plamung,

Strategic plannm -Orgar.izing, Marketing)

Membership or aamzatlor. that form:-to advance’a specific “set of bellefs or

to reach specific goals or ‘objectives are called as i (Sc-cnal

Advocacy orgamzatlon Soc1al change orgamza‘uon Social firms,

1-oundat10ns) 5 :

4: : orgamzatlons prov1ce free and low-cost serv1ces such as
computer training for children’s. They recewe funding, from the publlc
(Public Chantles Socml Aavocaey oroamzatlon Socnal firms, -
Foundatlons)

Ds - isaprocess where future: mcome and expenchture are -
decided in order 1o re-organize the expendlture proces» (Posmomng,
Budgetmg, Processing, Listing) -

6. involves different cost accountmg methods that have the goal
of\improving business cost efﬁmency by reducmo costs. (Posmon ng, Cost
_Management Plocessmg Listing) -

(OS]

7. is an important function of most nonprofit orgamzmons
(Advocacy, Selling, Marketing, PLoductlon)
8. is the first stage of fund raising cycle.

(Cultivation, Marketing, Identification, Communication)
9. Projects are exhaustive both in terms of time and resources but do not add

any value to the NGO are called as ax . (Live ducks,
Closure, Star projects, Dead duck_s)
10.Community based organizationsare also known as . (Community

organization, Grass-roots organization, Community root organization,
Community grass-root organjzation)

Q.1. B. State whether the following statements are True or False:(Any7) (7)

1. Strategic planning does not involve senior team members and the board
members of the crganization.

2. Projects-are exhaustive both in terms of time and resources but do not add
any value to the NGO are called as Dead ducks.
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3. Word of mouth does not help ih"promotldrr

4. Every non-profit orgamzatron s part ofa larger community, a citizen of
society. A

5. Budgeting is a process where futur‘e Income: and expenditure are:decided in
order to re-organize the\expendlti're process.

6. The bottom-up appmach to budgeting does not adopts a more inclusive
approach towards the budgeting process.

7. Well-designed promotron anix is crucial for brahd bmldmg and posmonmg
8. The sender or | the Commtlmcator 1sthe person ‘who mltrates the

conversation: .
9. The core ObjeCtIVC of any Non-proﬁt orgamsatroms social responsibility towards
the planet. : A
- 10.CSR Strictly speakmg doe“S'not 1mply charrty,”Sponsorshlp or
Philanthropy.
Q.2.A Elaborate Marketing_ and commumcauon\for Fundraising (8)
Q.2.B. What is Non Profit- Orgamzatlon'? Explain its Features (7
 OR -
Q.2. C DISCLISS the Various stakeholders i li- ‘Non-Profit Organisation. - 8
:Q 2.D. Explam Prmcrp]es of Strategrc plannmg of Non Proﬁt Orgamsatlon (7
3 Q.3. A“Explarn in brref the Stages of Market Sbgmentatron \ (8)
Q. 3 B. Descrrbe the process of Butigetmg K (7)
o OR" - :
Q 3 C. Explam in detarl Marketing MlX\Of Non Proﬁt Orgamsatron (15
Q.4.A. Explain the Varrous types of Promotron strategy .in Non-Profit 8)
Organisation.
Q 4.B. Drscuss drffercnt steps in- Commumcatron process. @)
3 OR
’T“Q 4.C Drscuss the- wvarious Elements of Integrated Marketing Communication.(8)
- Q4.D. Explam the Fundraising Cycle in detail. (7
Q.5.A. What is CSR?Discuss the Evoluuon of CSR. (8)
Q.5.B. Identrfy different types of Non-Governmental Organization. (7
‘OR
© Qs Wnte a shorl note on:(Any Threc) (15)
L. SWOT Analysis :
2. Positioning -
3. CSR
4. Advocacy
5, Vision
'2:»‘153503‘,_‘ RS < Page 2 of 2

X631YOCBTFOX631YOCB7F0X631Y0CB7FOX631YOCB7FO



