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Note:
1. All questions are compulsory. :
2. Draw well labelled diagrams where nccessary

3. Figures to the right indicate full’ marks. ;
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L o :

\

Q 1 A. Choose the correct answers from the glven alternauvcs (-Any L‘wht)

PR

1. Corporate commumcauon does not entall
(Corporate identity, Corporate Image Corporate Reputatlon Corporate Competltlon)

2. ——
(press relations, cmployee rclatlons investor relatlons suppher relatlons ) _:4‘ b

e —~

3. Written defamation is called - ---------e-_'= 2 S 2,
(libel, slander, grapevme “rumour) - > N ' N

4. PR and ——---------— ar¢two closely assocxated ﬁclds S A%
(politics, production, pohcnes pncmg) A3 o : o

5. The—---—-—------ is:the most accessible and oldcst medlum to dxssemmate mformatlon

( newspaper televnsmn radm, mtemet) . Pond
6. The first rule of crisis managemeut is to----—%——- R 3
(communicate, lgnore ,avoid medxa defend)
7. The e —theory views orgamzatlon as a part of social umt
~ (systems , social exchange , situational; dlffusmn)
8. The word -----——--—-—-is short for * weblog :
(blog, skype, twitter, log book) | N - RS
9. A firm’s commumcatlon must always be ":';"""1'3- ' E ' &
(two-way, one-way, “informal.. dubxous) \::: - oy
.j-‘lO An E-Zine is an online ----- SR ' i
(magazme book Joumal web51te) %

B. Match the followmg (Any chen) ' .

- is the most; unportant pan of the publlc rclatxons that involves Joumalxsts

09/12/22-

®)

™

A

Management function

- 1. Right to information a.
2. Corporate communication - b. Access to records
3. -.CSR : c. Internal and external
4. Stakeholders d.  Corporate reputation
-5, Crisis _ e..’ 1986
" 6. The Consumer Protection Act -f. Strike
7. Media relations g. Intrusion of solitude
8: RSS _ : h. Maximum coverage
9. Zig Bee g y i. Really simple syndication
10. Invasion of privacy j.  Wireless communication
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Q.2

Q.3

Q.4

13255

a) What do you mean by corporate communication? Explain its scope. . 8)
b) What is corporate reputation? Statc the bcncﬁls of corpornlc reputation ' (7). :
c) Define corporate image. Explam the faclon mﬂucncuu, corporalc lmagc.,;'.f ] e 7 (8)
d) Enumerate on def'unahon in dctall and lts lypcs 3 @ ST N
a) Define public relatlons Dcscnbe varlous objecuvcs of publlc rchtlons (8
b) Describe the causes of growth, of pubhc relations ~ it Py - ()
_ | O OR | <
¢) Explain the systems theory of pubhc relatlons with dlagram 3 . @)
d) Descnbe thc economlc and socral Issues m pubhc relauons envrronment ‘ K ()
a) Dcscnbe tbe stcps in 1mplornent1ng an effective employee couunuoiéz\rion \: &
Programme 3 ' -_?‘ ;;-f‘ e ,53' \ ‘ _.7'\1(8)
~b) What is ,.the role of éornmunicéﬁon in cnsns'7 \ :\ - ;::;,” ¢)
S F g IS &S
c) W'.hat.is the role of management irxferrrployeo communicérfon? o7 ’ , ~ )
d) What is _qnéhcial a;_iyé;ﬁsing?gxplain its advantages: & \\\;}*‘ )
" a) Dcscrlbe the functxons of comrnumcatlon lechnology in corporate commumcatlon. ®)
b) Dlscuss on tcchnologlcal tools of commumcanon < \ @
 c) Write short note_sg (Any Tl_lrée) > - (15)
a2 Corpora'iéBlogs & ‘1-" - '
2 Really srmple syndlcatlon
3.E- Media Relatrons 3 :
4:RTI ‘ b
-5, Sources of media information
‘ ok ok k ok ok Rk kR k¥ ok
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