Paper / Subject Code: 23116 / Export Marketing Paper -1

Time: 3 hrs Marks:,100

Please check whether you have got the right question paper.

N.B: 1. All question are compulsory.
2. Figures to the right indicate full marks.
3. Students answering in the regional language should refer-in case of‘doubt to the main text of
the paper in English.

Q.1. A. Select the most appropriate answer from the options given below (Any Ten) (10)

1. In export marketing, the exporter may face in overseas market.
e No competition
e One faced competition
e Two faced competition
e Multiple faced competition

2.The risk of loss of goods while in transit due to theft or sea pirate attack is a risk.
e Legal
e Political
e Cargo
e Commercial

3. is an example of Merchandise exports of India.
Engineering goods

Consultancy

Travel and tourism

Software

4. is levied on imports to protect domestic industries.
Protective Tariff

sliding scale duty

Revenue tariff

ad valorem duty

5. Trade barriers-are in nature.
e Only monetary
e - Only non-monetary
e Monetary as well as non-monetary
e Neither monetary nor non-monetary

6. involves systematic recording and analysing of data relating to marketing of goods
and services in foreign markets.
e Marketing Research
e Export documentation
e Export procedure
e Export finance
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7. The SEIS Policy is applicable to
e Manufacturers
e |nvestors
e Service Providers
e Competitors

8. are not included in canalized items.
e Human skeletons
e Petroleum products
e Niger Seeds
e Gum Kariya

9. EOUs are allowed FDI upto %
e 25
e 50
o 75
e 100
10 Scheme provides assistance to states for-developing infrastructure for exports.
e ASIDE
e MAI
o ECGC
e |IRMAC

11. FIEO acts as an apex body of

e Trading organizations
e Export promotion organizations
e Service organizations
e Import promotion organizations

12, The Duty Drawback scheme allows  to'get a refund of custom duty paid on imported
products.
e exporter
e importer
e government
e agent

Q1.B. State whether the following statements are True or False. (Any Ten) (10)
1. Export marketing is dominated by small and micro units from leading exporting
countries.
2.0 As per RBI regulations in India, exporters must realise export proceeds within 180 days.
3. Indiais one of the leading exporters of services in the world.
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&

Trade barriers are restrictions imposed on international trade.

Economic integration is a group of countries that come together for enhancing trade and

development.

Main objective of marketing research is to identify consumer needs and wants.

AEZs primary objective is boosting software exports from India.

Status holders cannot self-certify their manufactured goods originating from India.

FTP 2015-20gave a boost to Make in India initiative of the Government of India.

10. IRMAC scheme provides financial assistance to Indian-exporters for conducting market
research in India and abroad.

11. Export Promotion Councils promote primary and traditional goods.

12. EPCG is an assistance provided to exporters to-enhance export.

o

© o N

Q.2. Answer any two of the following (15)
a) Explain the features of export marketing.
b) What are the factors influencing Export Marketing?
c) Discuss the services exported by India since 2015.

Q.3. Answer any-two of the following (15)
a) Distinguish between Tariff barrier and Non-Tariff barrier.
b) Discuss the positive impact of Regional Economic Grouping.
c) What are the determinants of Foreign Market Selection?

Q4) Answer any two of the following. (15)
a) Explainthe implications of Foreign Trade Policy 2015-20.
b) Discuss the negative list of exports.
c) Describe the benefits available to Biotechnology Parks.

Q.5. Answer any two of the following (15)
a) Explaindifferent Financial Incentives available to an Indian Exporters.
b) Write'anote on Federation of Indian Chambers of Commerce and Industry
c) Explain Export Promotion Capital Goods Scheme.

Q6. Write notes on the following: (Any four) (20)
a)Risks involved in Export Marketing
b) Steps involved in Overseas Marketing research
c¢) TRIPS
d) Agricultural Economic Zones (AEZ)
e) Deemed Exports
f) Indian Institute of Packaging
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