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N.B.: 1) All questions are compulsory
2) Figures to the right indicqt% full marks =

Q.1. A) Select the most appmpmﬁfe ;mwerfrom the options given below: (uy ten) (10)

1) is me oldest cemept of marketing. : - >
a) Product . W b) Exchange - 3 & 5
¢) Production s d)Marketmg = o™ j
2) mafactorog‘dmographlcsegmen X ; : "— E
a) Culture ¢ b) foe style ;
‘c)Age _;:_'" : d) Education f{ ' ®
3) e factors commise of set of value and ldeologi«” of a %cum- 45
community and group oﬁ'ﬁdlvm.ls - il
a) Cultural 3 b) Social « T
; © Personal g = o d) Psychologcal
4) developed the conoept of ‘Marketmg Mix’. 5"-‘
a) Philip Kotler -~ o b) William Stanton «
¢) Henry Fayol o d) James Culliton 4 i3
S) Cost is one of the mjponant = facm influencing pncmg
‘&) External g b) Environmental
c) Intema.I = o N General
6) Under brand pemonahw, maxketefﬁnake an attempt to persomfy a brand with
_ personality: .. %y
a)yActs "\ . b) Traits -
¢) Deeds - é . d)Image
) includes 100] &Mm coupons, free samples etc. used to
stimulate demand. T
a) Public relations b) Sales promotion
: c) Advemaﬂ: . _d) Supply chain Management
8) Integrated Maﬂ@mg umcatlon isa____ approach of communication.
a) Umﬁ;d v ; " b) Diversified
c) Scattered B d) Preventive
9) In _ channel, two or morestages ofa dlstnbunon channel are combined
" and managed by onefirm. -,
‘@) Vertical i ~ b) Multilevel
= ¢)Outsourcing - d) Third Level
10) W hasftjlaé largest-Market share in the relevant product in the industry.
] a) Market follower b) Market leader
¢) Market challenger © d) Market nichers
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exchange with the rural customers that satisfies their needs and wants.
a) Green mm'ketlng _ b) Rural marketing
¢) Digital mdtetmg o - “d) Social media marketing
12) is oneof the major reasons for brand failure.
a) Umqﬁmﬁs ) 5y, b) Creative advemsmg
c) Imihtwn of ptoducts 3 dy hmovanveness =
Q.1. B) State whether fdﬁomgmtements are true or false: (any ten) =)
1)  Customer satisfaction surveys is an effective Lechmque of customer relationship
management.
2) Internal records ofa markenng information system help in launching new or
modified products to market.

Q.2

Q.3

Q4
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11) mvolves:‘demgnmg mérketmg programs to arrive at desire

3)  Data mining process does not help in developing customer loyalty.
4)  Generally, at growth~stage, advertising is undertaken to create awareness. .
5)-  Under standard pricing strategy, a market may charge same pnce in all the

.~ markets. €
6) Brand posmomng gives disnncnve identity to the brand. ¥irs
7) Logistical packaging is same as produict packaging. {1
8) Marketers need to develop a good image of the ptoduct ,m the minds of target -
audience.
9y Publicity is a p:nd form of ‘non personal presentgﬁon of Ideas goods and
services. Lo

10) Analytlcal thinking is requ!red for effgctxve marketmg

11) Consumer organizations are established for p@tectmg the rights of marketers |
12)  Niche marketers do not need to M‘get big tggrket areas.’ i

Answer any two of the followmg = ; (15) ‘

a) thttsMarketmg'?Exp;. _' ‘

b) Describe the steps in ¢

¢) What do mean bYConsmner behamor" Dlscuss the factors affecting consumer
behavnor : . B

Answer any two of ﬂl}ﬂlowmg' f kg as)

wo of th ! : (1s)
-a) m‘" traditiona dlstrlbumn chaxmels in marketing.
by Explafﬁmmouon mix. Discuss the elements of promotion mix.

e) Wh&re theemergng trends in selhng"

14
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