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N.B. il All questions are compulsory'
ii1 figoi.t to the right indicate full marks'

mks with suitablq,words out.of those given in thebrackets'"'(Any't*f,?,

l.iSaprocessor.lqentitying-,andsatissingconsumers'ne.gdsandwants.
(a. Marketing b, ManagimJnt . ?;^Aduertising 

d' Selling)

Z. The 

- 

is the stage oi'-it e product life cycle, where a company launches

u t.*l*dutt foithe first timein the mgrket' , .,
(a. Decline stage b. Maturi.ry_t]ugt p.Introduction Stage d' Growth Stage)

3. --is a comPonent of.IMC' , . 
.

(a. Researct !'. Survey . --' c' Pubhblty d' Consumer)

4. 

-is 

thg ratio of output !9'tf'pur -' 
l

(rt P.tu.tiri,v U. cieattnity c,rQ'1alrt1 . 
r d' Routing)

5. ln ' 
, the inventory li.tr # rr"i1ine9 as vital,essential and desirable.

- 
1u. rsN-,atlon b. HML Classifislltion

c. ABC Ctassifrcation d VED Clasffiation) 
- r---t:^- ^^+i..r+.i

6.isdecidinginadvance,rplatingtoproductionactlvltles.
(a.Producti";P1"""id 

-!'l'n"T9'ResowcePlanning

c. p.j..t,p1;;id--: . . d' Qua|{y rhnnrn$)
1 

--- e 
is tho syste-mati6 Aesc.iption of an.employee's job relevant

t'
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strengths and weaknesses.

(a. Motivation b. Traini'raining c. Performance Appraisal d' Selection)

8. Theory X assumes that PeoPle are

(a. responsible b. creative c.lazY d. active)

-' 
(;.-i;;;rJi*d u. i*on-stu"auroift c. tnippropriate d. Haphazard)

10. Jrhur., refers to convgrsion of physical share certificates into

electronic certificates.
(a. Publication b. Allotment

Q;l.B. State,:whether the foltowing statements are true or false' (Any Seven) t07l

1. Marketing is a continuous process'

Z. iU" companies sponsor sociat.events to'iyrov.9$eir image'

3, I performance appraisal guides employ,ees for selldevelopment.

.. . J. T[re 360 degree appraisal methodis not broad and comprehensive'

6. I-Vlaterials,managemeat incre4ses materials cost'

7,.'i'iob enrichment involves providing mpre challenging tasks and responsibilities to

emploYees.

8. Venture capital is not riskY.
" g. E,epositorv.Farticipant is the customer of the depository.

1O;ieadersUip is an activity to |ead, influence people to make them work for
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Q.2. Al State and explain the features of marketing'

Bl Explain various strategies of pricing' ':-oR
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