Q. P. Code: 36084
75 marks 2and ¥ hours.
Note: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

3) Internal choices are provided.

Q 1) A Explain the relationship between self regulation, code of ethics and the
legal environment in the media with reference to-

) Emblems and Names (prevention of improper use act).
OR
i)  Drugs & Magic Remedies (Prohibition of Objectionable
Advertisements) Act. 10

Q1) B i) Examine Noami Woolf’s views on advertising and women in her
book The Beauty Myth.

OR
i1) Examine Noam Chomsky’s views on Advertising and American
polity and society. 5
Q2) A Explain the importance of ethics while advertising to- 8

) Children and advertising
OR
i)~ Women and advertising

Q2) B i) Write a note on the role of associations in laying down ethical
conduct with a special focus on ASCI. 7

OR

i) Write a note on the role of Press Council of India.

Page 1 of 5

20C706369D83FC6503EB4BDD3D6E3E27



Q. P. Code: 36084
Q3) A i) Discuss the role of CGSI for consumer protection and education.

OR

i) Examine the importance of Consumer protection Act in improving
quality and standards of Indian products. 8

Q3) B i) Examine the importance of intellectual property rights with special
reference to the Copyright Act in India. 7

OR

i)  Discuss the role of standardization bodies like Agmark and BIS.

Q4) A1) List some of the unfair trade practices with a special focus on small
print clarification and misleading comparisons. 8

OR
i) Write a note on international bodies like ISO and FDA.

Q4) Bi) How does advertising influence society? Examine the social
responsibility of advertising and the role of advertising as a moulder of opinion
and values. 7

OR
Q4) Bii) Write a note on the law of defamation in India.
Q5) Write short notes on any three of the following- 15
alTl Act
b Political advertising
c CERC
d Surrogate advertising

e customer care centres.
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2 % . 75 [OT
AT: 1) 99 99 3ary 3ed.
2) 3Stdihsiel 3Tehs qUT I[0T EIGdTd.
3) AT 9T YelT Forel e
g 1) 31) AregATr et a1 At Fafadaor @ SgeiR 9o

Il FAYRAT SV UOT TG . & AU e Hrear et
TS .

(i) TSI Reg 30T A1@ IRATR Afdaesd HIer
fehar
(i) 39T T TGHAHRIS ool (8IS Sed ATdaeh) HIIGr
10

g 1) &) i) AINA Ao’ I AT QY G AY AT qEIRIT

fohar

i) SR 30T 3ANFA THR g FHTST JTaX ATH AreEhrear
HATI &I . 5

gReT 2) 37) el faflrse ggcd 3ieor 0T HT ERTS Mg TN
qereT HEIeAT HesHid Tdl . 8
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(i) STQRTAT MTOT oTgTeT el
feRar
(i)  SIferdr 3o Afger

Ul 2) § i) aifdeh 3TTRUT SAUIAT HEATTAT dddid - TUHEIS
R TARAY HeeT S3eT AT AR TS . 7

forar

ii) 9TRATT JoduT IRV STHHT TIST H.

¥ 3) 37) Igeh EXETUT § TRALTUTHTS! HISHTHII=N ${fART FISC .
forar

ii) TR SedTearel IUTaedr 10T &oll FURUAHS! g
TETUT G Hged SV EAT. 8

e 3) & i) Sifigeh TTfAc g Agecd HRATAIA HIURIST
FIICITAT TGH &Il TIST . 7

fopar
ii) FHTONAIOT HIOTRAT 3aTHT 10T NHITH AREAT HESATT ${{HehT
faemra e
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T 4) 37 i) olear Fied e 3o gehredr e FHIom=ar
SAfeRTcirar faay Heeh <3 e MR gdrel I dIR . 8

frar
ii) 3T, TE.30. 30T THh.3LT. A7 FaRsary geegy fequr ot

gt 4) §) i) STed FATSTER HATIhR UHIG FHId? Ao
STSTSIGRT, A 30T Hed AAREAT Jed SR AR FISC . 8

fohar
92T 4) 9) i) HRATAI SeaIA=aT  shrdearay g folgr. 7
g 5) @relteldehl hIuTcATel el feur: forar - 15

30 ARl dF<el G
) SR STTerd

%) A3

3) WP AT

$) WEh [T &

¥ % K Kk K K K Kk %k Kk k
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