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(22 Hours) [Total Marks: 75]
Note:- All Question are compulsory.

Draw Diagrams and give examples wherever necessary.
Figures to the right indicate full marks.

Q1 (a) Explain the following concepts. (5)
1. Enculturation.
2. Self Image.
3. Consumer Ethnocentrism.
4. Observational Learning.
5

. Subliminal Advertising.

Q1 (b) Mr.Sandeep Gupta is working as a media professional in Mumbai. He is getting married
to Shefali in the next month. Shefali is an inyestment banker; both of them are planning for
their finances and requirements for their future.

1. Mention the various stages of Family L}'fel Cycle & explain the current Family Life Cycle
stage they belong to. (5)

2. Give examples of product choiges the.couple would make in their future stages in life.

)

Q2 (a) Explain message factors (structure and order effect) of communication process. (7)

Q2 (b) Giving relevant advertising examples discuss central and peripheral route to (8)
persuasion.
OR
Q2 (e¢) Write a note on Freudian theory of personality. (7)

Q2(d) Identity five advertisements on the basis of Maslow’s theory of Needs Hierarchy. (8)

Q3(a)Write a note on types of subculture. (7)
Q3(b)Give examples of advertisements that represent Indian core values. Justify your
examples. (8)

OR
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Q3.(c) Define attitude and explain the various factors influencing attitude formation. (7

Q3(d)State any2 existing ad messages & analyze how marketers try to reduce cognitive
dissonance of the consumers through the ad. (8)

Q4(a) Discuss the basic model of consumer decision making. Explain how you used the:model
while choosing to go abroad for a vacation. (15)

OR
Q4(b) Explain how a marketer will use SRI VALS II segmentation to promoteanewly launched
Entertainment channel offering wide variety of programs. What will be“the targeting and

positioning strategy used by the company? (15)

Q5. Write Short Notes on any 3. (15)
1. Opinion leader.
Adoption Process

2
3. Changing trends in consumer behaviour.
4. Reference Group

5

Types of appeals.

77548 Page 2 of 4

1C4419DEO6ACTAS002F9CBF96EN9E 796

%



Paper / Subject Code: 27307 / Advertising : Consumer Behaviour
o \
RBMM | sem . |cholce Rosed

211 ]19 (RIS} HTHTeR)
4% ;- 2%, dNM TP T0T : 75

JdAT:
1. d uy ffard sfrgd.

2. Jordtdisd 3fa qui 0T giadrd.
3. AL A Iareul 0T STl HIal.

U 1 (3f) Wt Gdhed=T WY B (5)
1) ST
2) Sagfar.
3) UTEeTa! avrare g
4) Fteromeren srea
5) Y& ST

.1 mmm@mmwmm Y= Afg=rd @ ATl
Y BIVIR 3175, AOhTeil Ueh AU SebR 38; & alde! iedl TSIt i =

ﬂﬁmﬁaﬁ?ﬂnﬁu‘r@?ﬂﬁwmﬂ%
1. Wawmﬁﬁummwmﬂwamvﬂmw
DIUT CUATd SfTed & THAGT Wi, (5)

2. QT SIS WMW&MWWWWW (5)

T 2. (30) FaTE VAR G Ted (T ST S5) T (7)
Y 2 (&) H des[quargIe] Hedad! ST drsiia Arthan snfRidiasd &un SudhT dar St et
SIIfE s <l SETg0l T, (8)
_ faar
sf 2, WPTe ST AT frgiaTaR foaur R, 7)
S WﬂﬂUﬁﬂgHierarchy)mmmqﬁmmmmm
WY . (8)
U4.3 3) SUHEHdI YHRIaR U fequr firgr, (7)
&) TRURS WG geata ufafAfa som=n sfgRrdit Iarexo . gidaare eed
3Tl ITERUI TY T . (8)
77548 Page 3 of 4

1C4419DE06ACTAS002F9CBF96E09E796



Paper / Subject Code: 27307 / Advertising : Consumer Behaviour

far
uy. &) ifrgeh Ffidiar TuT TTSUIR Ted TE BRI el uRIRd o1 31171 it IR
HRUGTER GROTH SRR e gedie el e 7 _
IR SIS HIuaTEl HH1 Tad Pl AT faLeisur . @®)

T 4. 3 TEH 0T Ufpd Teryd ATST WF . GEHTa! TR Svgridt FAae o=
30T § Aled Hd dIuRId ? WY H. (15)

mw@mﬁamaﬁﬁﬁumwsﬂ@ﬂmmﬁ
grfe-fre SfgRId Tt SRI VALS 1T Wmmﬁaﬁmkmwwm&q

HITOT SreRAS e R araTd} U STt 0T GiRe 28Ty o) (15)
. 5 four ferer (wioreael 3) b & (15)
1. AT

2. 98Ul (adoption) uferar

3. U8 qaiTd YHDTC. Taig
4, Hey e

5. J{TATgTd (Ul THR

77548 Page 4 of 4

1C4419DEO6ACTASO02F9CBF96E09E796



