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N.B. : (1) Question No 1 is Compulsory.
(2) Attempt any three questions out of the remaining ﬁve
(3) All questions carry equal marks.
(4) Assume suitable data, if required and state it clearly.

Solve any four p 4 ; 20 (4x5)
Explain hyperlink Analyt1cs‘7 :

Specify the significance of Social Media KPI

Differentiate between static and dynamic'social media text.

Explain the steps needed to formulate a social media strategy.

Explain The benefits of brand building. '

P B TP

Explain the two main categories of search engine anal'ytics N 10
b. What is text analyt1cs and Explain the steps in text analytlcs with an
example. : 3 v 10

®

a.  Explain briefly the seven layers of social media analytics with examples. 10
b. What is a social media-based recommendation system and how does it differ
from a traditional recommendation system‘7

a. What is search engine\ optimization? What are the different methods to do
it? :
b, What i is social medla rlsk9 Explain the four steps in social media risk -
management ) '

10

10

Explain v"arious issues addressed in privacy policy - 10
b. Whatis Location analyt1cs‘7 Explaln its 51gn1ﬁcance in context of social 10

media analytws”

Write short notes on.any two 20 (2x10)
Challenges of social media analytics

Social Media Action analytics

Types of Social media risk

Intention analysis in social media.
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