Paper / Subject Code: 55336 / Advertising: 5) Rural Marketing & Advertising

(2.5 Hours) : — (Total Marks: 75|

NB:
1. Read the questions carefully before answering
2. Figures to the right indicate the full marks

3. Give example when necessary

Q.1 Answer the following-
A CASESTUDY '
Over the last 50 }rearc; Bisleri camc to India; expanded its business, grew bigger and
became synonymous with water. Bisleri currently has-122 opcral:onal plants, of which 13
are owned by the company,-and a djslnbuilon Over the last 50 years Bisleri came to
India, expanded its business, grew hlgger and became synonymous with water. Bisler
intends to tatinch Promotional campai‘gn for Indla s rural market
Answer the fnlluwigg question: > -~
a. Describe the prt:-mutmn strategy th&f w:]l be uscd to prumote the Bisleri
products - .
b. What are the challenges that lel he faced by the B:s]en ‘while marketmg in
rural Indla \ N —_
B~ Discuss Emcrgmg trends of Rural Markcm:g.{n ].I:ld.la Gwe fcw cxamp]es of successful
: rural. markctmg strategy ' o
Q2 Answer the following - <
& Discuss key-characteristics of rural marketlng 9 SN

.

What is the Purposc uf Rural Market Rcseart:h"
) < OR- “
Dcscnbc concepts.and charac’(ensucs of Rural Economy
Explmn Rural-Urban disparities and Puhcy mtcrvcnttons
Q3 Answer the following ~. S 2

= >

CH

A Discuss Distribution Strategies for Ru:al consumars with examples
B - Explain I-:cy differences between rural ‘and urban. bnnsumcrs

, A OR™

C  Explain Factors aﬂ‘"ectmg rural consumer beﬁavtcu.r

D Discuss E-Choupal (ITC's. Inmatwc) A

Q4 Answer the following X :
) -Explain Segmentation, Ta.rgctmg & Pﬂﬁﬂmnmg for Rural Miu'kcts

A
B -Explam key components and chal‘actcnstms of the rural environment
.' 2 UR
C Elaboratc on the Pricing St:ategles for Rura! Marketing with examples
D  Explain Challengcs and Innovative mcasurcs for Rural“marketlng

Qs Write short notes on any.three of Lhe fﬂliuwmg
: ~ a) Agricultural marketing
b) Rural media LS
c) Ob_]eclwes of Rural Advcrtlsmg
dy Key demographic factors that lnﬂucnce rural marketing
€) Importancc ofBrandm;,, Packagmg and labeling for rural markets
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