Paper / Subject Code: 55338 / Advertising: 7) Entertainment & Media Marketing

(Time: 2! Wours] S [ Marks:75)

Please check whether you have got the nght questigh paper.

N.B: I. QI is compulsory.
2. Q2to QS have options within quﬁnons
3. Draw suitable diagrams whcrew:: necessary.
4. Illustrate your answers with examples.
5. Figures to the right mdlcnle ﬁhl marks
Ql. Case study - ...*

"In the biographical sports drama 'D.a:nga] dm:clevd by Nltesh Tiwarj, in 2016 the film fol[u-wz the journey of
former wrestler Mahavir Singh Phogat and his daughters, Geeta and.Babita Phogat, as he trains them (0 become
world-class wrestlers, Through -this |nspmng narrative, 'Dangal' shed light on societal norms, gender

stercotypes, and the pursuit of cxccl]encc m sports while captwnhng audlmces wnh |ts p-nwcrfu[ storytelling.
Based on the synopsis- : .

Answer the fﬂﬂnwing r_““ ‘ . “1 : Fx I_'_'-'- -.
a. Product placement: ~ Chuose a produws:wlcc that cnuld be adverllt.cd in Ihe film Dmgal based on the
above script. Provide reasons for your answer. = ' (05)
b. Promote the above film using  the latqst‘Entcrtammcnt McduTMarkctmg tools su::h as Cross Promotion, -
AFP, OOH, Socml mcdm -Evenl and Media sponsorshlp < el X . (10)
Q2. Answer the I'ol]u\'nng - Q‘ ‘3-_: 2
a. Define emhrtamment ma:kctmg Elahoraroun the rypes of cmcrrmnment ma:kelmg in- dclaul : (08)
b. Exp]am need and scope of enteﬂammqgl_ markchng Al g . (07)
SUOR N\ 3 ’
c. "How do bmnds playa C):I.ll:la' role. 1n shaping customer perccpm:-ns a.nd decisions, and what impact does
this have on their loyalty and purchasing pnlt&ns‘?“ = k =5 (08)
d.. Dlscuss the ma.rkcung lactics used for tclr{ismn pmgmcs to. increase TRP ()]
Q3. Answer the runomng ; B _;;C .'
Ca Explﬂ:ln the adva?nlagcs ofexpenuntml ma:rkctlngwuh app(npnale cxamplcs . (08)
b. Whnt are Cross promotlnus" Expla{n with cxamplts _ - (07)
OR- e =
‘Discuss the future trends in Teleylsmn mdusuy - (08)
g: Explain niche market with refcrcnc: to K;ds ™ - . 2 (07)
Q4. Answer the following: R = : 3
a. You Tube as a marketing tool for eﬁfcrtainmenl industry. (08)
b. Elaborate on the conténts of an Electmmu Pl‘ﬂv\ Kit (EPK). .~ (07
: OR oy .
¢, What isa film mar]:cung plan? ]:I.:bomtc 15 (08)
d. Explain the types of Radio markchng. _-::' ' (07)
Q5. Wiite Short Notes on (Any THREE) 3 (15)
a. 7Psof Marketing. y
b.- Steps involved in creating a social media campau,n
¢. Trailers and teasers as marketing strategy.
d. Advertiser Funded Programs (AFP).
c. Stale any one successful Radio campaign.
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