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State whether the following statements are true /;•’

1. Marketing is an important social environmental activity. ;; - ^

2. Branding means giving suitable name or-symbol fo' the £

3. Advertising is a key determinant of subcess f6rall'ihsur^ce:bom&ahie£c:.''

4. Marketing logistics must recognize, price drivers. ,• :

5. In a typical buying process, the;consumer passes through sevefr sjkgesv. 000

6. Customer’s perception plays an ipip6rtant;role in;judginga?cprapany;’s service.

(214 Hours)

NOTE:- All questions are compulsory
w;

Figures to the right indicate marks

Q.l a.

7. Rural markets dominaie{Jhdia(h marketing scene ^nd'.hced^eci^i^ft^ntibn for the

expansion. ■. &; > &
~v;-3n & •<-' - V ' . ■ f«j vj <y

8. Television is a^ery'^owefful and popular medium in rural areas.
'' I ivW9. E- marketing Cnable^all businesses to, have a truly global Teach.

10. One qf^e^ainSisadvahtages of online-marketing for businesses is its low operating
:: \;-v ; ^
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Q.1 b. Match the colymhs (ANY 7) '

!?

7

' B
Marketing Research- l Myk Tool used in service promotion

^^tlsfabtjqh oThurnah^ahts^, > - ;jf? Factor influencing choice of location
iii. An element of physical setting

Productfasearch-. - •• iv. Characteristics of logistics
V*'

i ■Perishability - •:■•;•>• Factor affecting buying behaviourv.
iVt' mm* 00 vi. Scope of marketing

vii. Characteristics of marketing
00h0 .Ambiepcg^^#^;^ viii. Service marketing mix

A' • i. ; Ensuring delivery;in::time
$

ix. A type of marketing research
000'm Characteristics of servicesx.mmmrc ? Q,2. a. Define marketing. Explain the importance of marketing

?'■ ’> 0 0. ^ '00.■'& '
*£- ^ ^;2;-b^Disciiss'tiie#Ps of marketing mix.sisterwarn
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Q.2. a. Explain the different direct and indirect marketing channels;..
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Q 2. b. Explain the process of marketing research.

#//####»

Explain the characteristics of services marketing ' vVf -r/i?/.

Q 3.b. Discuss the marketing mix in Insurance

OR $4?4?$
Q.3. a. What are the factors influencing buyer’s behaviour? - 4 '

■- • ' t - fjC‘, ;

Q 3. b. Explain the role of consumers in service delivery,. •; •••. :

,
Q.4. a. What do you mean by marketing communication? Explain its types.., -

Q.3. a.
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Q.4. a. What are the

Q 4. b.Discuss the:promotion strategics used for rural marketsr
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^ E^pferi (he E- marketing mix strategy; . 

Q 5. h.ywhat is E^marketing-. JExplain its scope.

004 b:Nea;„d;^?ce office marketi„e.
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