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NB: 1 F'Eures to the nght mdrcate full marks ¥ & o
. Draw suitable diagrams wherever necessary 7 v
Ustrate your answers ‘with examples ' G s <
Q1. (a) Explain the following COncepts s % 2

1. Unaided awareness ‘3’ & s
2. Brand Association .-.‘j?' H N - L By o
3. Composite Co- Brandmg o A e A g 6) -~
4. RangeBrand o 2 o & o
5.  Corporate Image' _-;F N o < 3
6. Seoice Brand  , i f:b & & S R o)

Yo e M _\: 3 “ ' :
(b) Case Study: L "‘r‘ k) 'l“-“ 7-‘ : )

Tibetan and Chmese qUICkwservrce restaurant (QSR) chain Wo\\ /! Morrio has forayed into

fast -moving consumer goods sector-with its frozen momos: lnmally the frozen momos o

will be avallable via Big Baﬂket n:10 major cmes of Indla S g

On the basis of the above m"ormat]on answer the followmg ; %) &

1. ~"What linee cxtensnon strategy would you suggest? J ustlfy ‘ b Ko 3)

2__ Ana]yze the current brand personallty of Wow! Momos usmg the brand, personahty scale.  (3)

= Whowould you| Tike to useasa Brand Ambassa(‘or based on ‘the Brand Pcrsonahty and 3)
”‘:\.-'3- Wh}’? 4..‘ :"

Q. 3
e a, What are the four brand ldentlty pcrspectlves e ¥ S @®) )
- o b State and bneﬂy cxp]am the various types of Brand-leveragmg Strategles? ¥)
& N oK Sl e L &S
e, Wha' is Brand revrtahzmg? Explam wrtb cxamplc the ways in whxch ICVltaIIng canbe (§)
e done T" & a2 o5 -
X 3 e =4 o § 4,
AN - d Descnbe thc Vﬂl‘lOIJfS practices that can be used forsuccessful Fetail branding, ) o
IR * N M T
SR E SO 0 [ ‘ ‘
LI Explam v mous advantages of bulldmg a strong brand lmage? 8) \
e b.: How can CSR acuxmes be used for Brand Bmldmg? )
> o & ‘
4 \ ,_’fj" h' :'/ (.2‘ _,i“,‘.w" OR ""»"
31 7e. Explain various stages of growth and maturity 6f brands with a suitable example ®)
' (s d What are Brand Burldmf' 1mperatives o M
St NS , &’ |
S ‘ a Explam the BrandAsset valualor (BAV) wnh Power grid, of (15)
&l o [ 4, OR |
X ¢ b 9
NG A “‘:b? Elucndate Brand Bulldmg Blocks i ®
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